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DIRECT TESTIMONY

OF

F. BRADLEY ERWIN

ON BEHALF OF

FARMERS TELEPHONE COOPERATIVE, INC.

DOCKET NO. 2002-333-C
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7 Q. PLEASE STATE YOUR NAME, BUSINESS ADDRESS, AND RELATIONSHIP

WITH FARMERS TELEPHONE COOPERATIVE, INC.

9 A.. My name is F. Bradley Erwin. I am ChiefMarketing Officer of Farmers Telephone

10 Cooperative, Inc. ("FTC'*). My business address is 1101 E. Main Street, Kingstree,

South Carolina 29556.

12 Q. PLEASE DESCRIBE YOUR EDUCATIONAL BACKGROUND AND

13 PROFESSIONAL EXPERIENCE.

14 A. In 1982, I graduated from Presbyterian College with a degree in Business Administration.

15

16

I have been active in the telecommunications industry since 1988, which involved me in

multiple functions and duties at FTC.

17 Q. WHAT IS THE PURPOSE OF YOUR TESTIMONY?

18 A. I will describe the directory assistance market and rate structures available to subscribers,

19

20

and the advantages ofa composite rate, combining rates historically broken down into

local and non-local rates.

21 Q. WHAT IS THE PURPOSE OF A COMPOSITE RATE?

22 A. The purpose of the composite rate is to simplify the rate structure to provide a clear

23 understanding to the subscriber of the charge for using this nonessential service and to
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1 acknowledge the replacement of separate data bases by a single nationwide data base.

2 Q. DESCRIBE FARMERS TELEPHONE COOPERATIVE, INC.'S EXPERIENCE

3 WITH THE EXISTING RATE STRUCTURE.

4 A. The consumer is permitted two directory assistance calls free of charge. This will not

5 change under the proposed new rate nor will the ability of disabled consumers to access

6 directory assistance free of charge.

7 When a directory assistance call is received, the number sought has to be identified as a

8 intraLATA, interLATA, local or long distance number and charged based on the nature of

9 the call. In the past, different data bases were searched depending on the nature of the

10 inquiry. Today, there has been a nationwide data base developed making it no longer

ll necessary to search separate data bases. The present charge structure is antiquated

12 because there is no difference in cost and labor to retrieve information on various types of

13 calls.

14 FTC's experience is that fifty-five (55%) percent of the directory assistance calls fall

15 outside of the reduced local rate. The change to a single rate of $0.85 per directory

16 assistance call would not materially affect costs to the subscriber but would enable FTC

17 to continue to provide reliable directory assistance service at a level where it is making a

18 reasonable return. Currently, FTC is losing money in its directory assistance business.

19 Q. HOW DOES FARMERS TELEPHONE COOPERATIVE, INC.'S PROPOSED

20 RATE COMPARE TO MARKET RATES?

21 A. 1 conducted a survey of directory assistance providers and the retail directory assistance

22 charges range Irom $0.75 to $ 1.25 for non-local directory assistance information. There
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1 are directory assistance services by independent telecommunication companies which still

2 reduce charges for local number inquiries. However, other companies have adopted a

3 single composite rate of as much as $ L29 for all directory assistance calls.

4 Q. WHY DO YOU BELIEVE A COMPOSITE RATE IS PROPER?

5 A. There are a number of reasons. One being that a single, composite rate for directory

6 assistance services, regardless ofjurisdiction provides a clear picture to the consumer of

7 what it is going to cost him to use this service. I contend that you could not find a

8 significant portion ofour, or any other ILEC, customer base that could successfully define

9 local, intraLATA, and interLATA. Subsequently, nor can they define what their costs are

10 for using directory assistance services. A composite rate will eliminate any market

11 confusion created by the current structure. Another reason being evidence that the

12 composite structure has already been adopted at the wholesale or directory assistance

13 provider leveL FTC simply wants to provide this service to its subscribers through a

14 resell method in the retail market at a price that allows a reasonable margin for the

15 service.

16 We also see that the composite structure has been adopted at the retail level by some

17 wireline and wireless carriers, at a significantly higher rate than what FTC is proposing, I

18 might add. We are just asking to follow the marketplace, which in this case will simplify

19 things for all involved.

20 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

21 A. Yes.
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